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%Pmduct-market deflnltlon (SSNIP)
A Geographic market definition
A Indirect Constraints
A Determining the strength of indirect

A Some concluding remarks
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mommlssmmdentlﬁes 2 broadband ma1<ets -(W6|| 3in
~factbut 2 mass markets).

A Standard competition law assessment (plus 3 criteria).

A 4. Wholesale (physical) network infrastructure access
(including shared or fully unbundled access) at a fixed
location.

A 5. Wholesale broadband access.

This market comprises non—physical orvirtual network
a6eess including “bit-stream” access at a fixed location. -
- This market IS S|tuated downsm_the'phy&mai—
| Eres | e, In that wholesale
)| e constructed using this mput
comblned with other elements.

Al 611 address the mainby i ssu
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determine the constraints on a firm. Demand:
substltutlon and the Mechanism of SSNIP

"1 Isab5+% pr price increase over 12+months profitable?
A Retail versus wholesale etc.
I Wholesale not defined in isolation.

I Potential disconnect between the two In broadband
mar kets. Clearly <cabl e and

AAt the wholesale 1l evel Dir e

e NoT ion  marikie B atw

S there real potential demand (which'is real and
substantive). Is there potential to supply, at what price?

A |s there an indirect constraint?
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__APrattlce to Uaté-‘lS'Joased solely on prlcmg
practlces

ASMP Gui delinesé
A Access Notice
A Normally cable has a much more limited
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K 'Wh'at |’he vVheIesaIe share of the end user prlce’) Fora
J.__ANhoIesaIe_prlce Increase to have any possinbility of having

et S <

a material Impact a share of greater than 50% would be
required.
A  What Is the retail elasticity of demand? How great a price

Increase would be required in order to provoke switching
to alternative providers/products?

A  What are the retail margins? Do retail suppliers have
sufficient capacity to absorb price increases such that

gpi{lce rises at the wholesale level might not be observed

the retal
pplier using the wholesale input raises Iits
prices, how likely is it that the incumbent would capture

the lost retail sales if they did not raise their own prices?
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