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Overview
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ÁProduct market definition (SSNIP)

ÁGeographic market definition

ÁIndirect Constraints 

ÁDetermining the strength of indirect 

constraints

ÁWhither cable

ÁSome concluding remarks
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Introduction

ÁThe Commission identifies 2 broadband markets (well 3 in 
fact but 2 mass markets). 

ÁStandard competition law assessment (plus 3 criteria).

Á4. Wholesale (physical) network infrastructure access 
(including shared or fully unbundled access) at a fixed 
location.

Á5. Wholesale broadband access.

This market comprises non-physical or virtual network 
access including "bit-stream" access at a fixed location. 
This market is situated downstream from the physical 
access covered by market 4 listed above, in that wholesale 
broadband access can be constructed using this input 
combined with other elements.

ÁIôll address the mainly issues relating to market 5.
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Product market definition (SSNIP)
ÁBack to basics ïnot an end in itself but a mechanism to 

determine the constraints on a firm. Demand and supply 
substitution and the Mechanism of SSNIP

ïIs a 5+% price increase over 12+months profitable?

ÁRetail versus wholesale etc.

ïWholesale not defined in isolation. 

ïPotential disconnect between the two in broadband 
markets. Clearly cable and dsl in same retail marketé

ÁAt the wholesale level, Direct substitutesé not in market 
4é. Not in market 5 (at least under Article 7 analysis)?

ÁHypothetical markets

ïIs there real potential demand (which is real and 
substantive). Is there potential to supply, at what price?

Á Is there an indirect constraint?
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Geographic Market Definition 

ÁPractice to date is based solely on pricing 

practices

ÁSMP Guidelinesé

ÁAccess Notice

ÁNormally cable has a much more limited 

scope
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Indirect Constraints
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Determining the strength of indirect 

constraints
Á What is the wholesale share of the end user price? For a 

wholesale price increase to have any possibility of having 
a material impact a share of greater than 50% would be 
required.

Á What is the retail elasticity of demand? How great a price 
increase would be required in order to provoke switching 
to alternative providers/products? 

Á What are the retail margins? Do retail suppliers have 
sufficient capacity to absorb price increases such that 
price rises at the wholesale level might not be observed 
at the retail level?

Á If the retail supplier using the wholesale input raises its 
prices, how likely is it that the incumbent would capture 
the lost retail sales if they did not raise their own prices? 


