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Geographic markets in electronic communications

Since August 2003, National Regulatory Authorities have filed
over 730 notifications on the outcome of their market analy-
ses to the European Commission. For the very first time, an
NRA has now proposed not to designate the national incum-
bent as having SMP in a specific geographic area. In No-
vember 2007, Ofcom notified its second round analysis of the
wholesale broadband access market (market 5, previously > Peter Culham
market 12).

> Pierre Larouche

> Rei "
In broad terms, Ofcom proposed to: Reinald Kruger

« define three separate geographic markets; and

« lift BT's SMP designation and regulatory obligations in one
of those markets, covering about 65% of the UK popula-
tion, where local loop unbundling (LLU) is considered to
have successfully taken-off. > Patrice d'Oultremont

The Commission published its comments letter on February
15, 2008. > llsa Godlovitch

The seminar will be an opportunity to explore the concept of
sub-national geographic markets and its application to elec-

tronic communications. > Bruno Soria

> Thomas Roukens
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